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General Statement of Duties

The Vice President for University Communications and Chief Marketing Officer reports directly
to the president and is responsible for developing and enhancing the university’s reputation and
maintaining excellent outreach and communications with external and internal constituents. This
includes oversight and management of the campus’ full service communications and marketing
team; encompassing integrated marketing, public and media relations, branding design, licensing
and trademarks, video, photography, executive and internal communications, and social media
strategy. The vice president is also responsible for significantly increasing visibility and
enhancing understanding and support of the university’s mission, vision and academic programs
both internally and externally. Duties, responsibilities and qualifications are as follows:

Supervision Exercised

Supervisors are expected to support the Leadership Standards of Central Michigan University
and foster a culture that inspires excellence. The Leadership Standards define how we lead and
treat others in our teams. As leaders, it is our responsibility to seek input from our teams to
continuously improve leadership abilities and demonstration of the standards. Additionally, it is
our responsibility to encourage and support the growth and development of those whom we lead.
At CMU, we encourage employees to grow both personally and professionally, and thus advance
CMU’s culture of excellence.

Required Qualifications

Bachelor's degree, preferably in marketing, public relations or communication

Increasingly responsible experience in marketing, branding and/or communication
Demonstrated success in marketing, public relations, planning and implementing major external
and internal communication plans for large organizations with complex issues

Demonstrated success and expertise in social media

Successful experience as a spokesperson to the media and ability to represent the university to
the media

Demonstrated ability to successfully lead, motivate and manage professional staff



Demonstrated commitment to diversity and inclusion

Proven record of collaborative leadership skills and ability to build positive relationships
Ability to work collaboratively as a member of the executive leadership team

Team player who is highly motivated, a self-starter, and a dedicated professional
Effective verbal and written communication skills

Effective organizational skills

Demonstrated positive interpersonal skills

Demonstrated ability to work on multiple tasks on deadline while directing a team of
communications and marketing professionals toward clearly defined outcomes

Preferred Qualifications

Master’s degree
Experience working in a Higher Education environment
Proven ability as a marketing strategist with a record of success in branding and positioning

Duties and Responsibilities

Serves as a member of the university’s executive leadership team and maintains a strong working
relationship with the president and key senior leaders.

Serves as the lead spokesperson for the university.

Develops evidence-based strategic communications and marketing programs focused on
enhancing CMU’s visibility and name, and highlighting the accomplishments of CMU locally,
nationally and internationally.

Responsible for the development and implementation of the overall university marketing,
branding and communication strategies, including social media.

Enhances the university’s reputation and increases the visibility and understanding of its mission,
vision and academic programs among external and internal constituents.

Leads CMU’s branding strategy and manages associated marketing and communications.
Develops effective internal communications that cultivate awareness of key university issues and
builds an open, transparent and collaborative culture across the campus community.

Provides advice and counsel to campus leadership on effective communication strategies.
Educates internal constituents about marketing, branding and communications to increase
understanding of the role they play in creating and enhancing CMU’s brand.

Develops, proposes and implements policies, procedures and organization to drive the
communications strategies and enable the growth and development of the department.

Leads a diverse department, including directors who provide community and marketing support
for the various colleges and other operating units.

Develops planning documents for the department within the guidelines of the university.

Ensures that the material developed by the department is accurate, ethical and meets the
marketing and communication goals of the university.

Develops and manages the department budget.

Maintains a strong working relationship with local, regional and state news media and other
external constituents.

Provides strategic oversight and development support for key materials (i.e., speeches,
testimony, and position papers) for the president and key administrators.



Assists the undergraduate and graduate admissions offices, Innovation and Online, and the
academic colleges with their messaging needs. Partners on division and departmental recruitment
and yield communication to support the achievement of their long-term goals.

Reviews and assesses digital and social media platforms, which have been and continue to be
critical to building national and global brand recognition and continued enrollment success.
Assists in and ensures the adaptation and execution of the university’s overall branding strategy
to these media to further support the university’s long-term strategic enrollment needs.
Responsible for all promotional materials produced and distributed by the university.
Responsible for visual imagery and the role it plays in the marketplace.

Serves on the university crisis management team, leading the university’s crisis communications
and issue management.



